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BLUE MARINE 
FOUNDATION

W H O  W E  A R E

' W H O  W E  A R E '

S H O R T  F I L M  N A R R A T E D  B Y  J U D E  L A W

Blue Marine is an ocean conservation charity dedicated to protecting 

and restoring life in the ocean. We work in partnership with communities, 

local partners, and governments to deliver marine conservation and 

restoration solutions to the climate and biodiversity crisis. 

Our mission is to see at least 30 per cent of the ocean under effective 

protection and the whole ocean responsibly managed.

https://vimeo.com/696458860
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WHY 
BLUE MARINE?
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HAS HELPED SECURE 
COMMITMENTS TO 
PROTECT OVER

PROJECTS

EFFECTIVE, TANGIBLE CONSERVATION GAINS 

5 7  ACROSS

3 1  COUNTRIES

14YEARS OF SUCCESS IN DELIVERING COST-

https://www.bluemarinefoundation.com/wp-content/uploads/2024/04/Blue-Impact-Report-2024-Digital.pdf




WHAT   IS  BLUE
FRIDAY?

£ 1 3  B I L L I O N  S A L E S  O V E R  B L A C K  F R I D A Y  2 0 2 3  I N  U K

ELEVATING CONSUMER 
CHOICES

NO 
DISCOUNTS

SELECTED 
BUSINESSES
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M o v i n g  a w a y  f r o m  t h e  c o n s u m e r i s m  o f  B l a c k  
F r i d a y .  F o c u s i n g  o n  o n l y  h i g h  q u a l i t y  a n d  t r u s t e d
b r a n d  p u r c h a s e s  t h a t  b e n e f i t  t h e  o c e a n .

H e a v y  d i s c o u n t i n g  e n c o u r a g e s  m a s s  c o n s u m p t i o n .  
I n s t e a d ,  b u s i n e s s e s  p l e d g e  t o  d o n a t e  a  p o r t i o n  o f  
t h e i r  s a l e s  d u r i n g  t h e  l a s t  w e e k e n d  o f  N o v e m b e r  t o  
B l u e  M a r i n e  F o u n d a t i o n ' s  c o n s e r v a t i o n  p r o j e c t s  a l l  
a r o u n d  t h e  w o r l d .

P a r t i c i p a t i o n  i s  o p e n  t o  b u s i n e s s e s  t h a t  a r e  
r e c o g n i s e d  f o r  t h e i r  q u a l i t y  p r o d u c t s ,  e t h i c a l  
s t a n d a r d s  a n d  t r u s t e d  b r a n d  r e p u t a t i o n .
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WHY DO WE
NEED IT?

WITH ONLY 8% OF THE OCEAN CURRENTLY PROTECTED, 

WE ARE AT A CRITICAL POINT IN THE DECADE TO 

REACH GLOBAL TARGETS OF

2030
BLUE FRIDAY IS OUR CHANCE TO MAKE A 
DIFFERENCE

50%
PROTECTING 30% 
OF LAND AND 
OCEAN BY

OF ALL OXYGEN ON EARTH 

COMES FROM THE OCEAN

90%
OF GLOBAL FISH STOCKS 

ARE OVEREXPLOITED

OF LARGE FISH ARE 

GONE
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WHY JOIN BLUE 
FRIDAY? 8 0 %  o f  p r o d u c t s  f r o m  B l a c k  F r i d a y  e n d  i n  l a n d f i l l  o r  r e c y c l e d  p o o r l y

ENVIRONMENTAL
IMPACT

BRAND 
ALIGNMENT

CUSTOMER
ENGAGEMENT

B y  d i v e r t i n g  f o c u s  f r o m  e x c e s s i v e  p u r c h a s i n g  t o  
c o n s i d e r e d  c o n s u m e r i s m ,  B l u e  F r i d a y  h e l p s  r e d u c e  
e n v i r o n m e n t a l  d e g r a d a t i o n  t h r o u g h  r e d u c e d  w a s t e  
a n d  c a r b o n  e m i s s i o n s .

P a r t i c i p a t i n g  i n  B l u e  F r i d a y  a l l o w s  b r a n d s  w i t h  s t r o n g  
s u s t a i n a b i l i t y  s t a n d a r d s  t o  a l i g n  w i t h  o n e  o f  t h e  m o s t  
p r e s s i n g  i s s u e s ,  s a v i n g  o u r  o c e a n s .

S t u d i e s  f r o m  B l u e  F r i d a y  2 0 2 3  s h o w e d  r e t a i l e r s  n e e d  t o  
f o c u s  o n  a d d r e s s i n g  c o n s u m e r s '  e c o - a n x i e t y  a n d  
d i s c o u n t i n g  f a t i g u e .
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TESTIMONIAL
S  I  N C E  2 0 1 9 ,  C H R I S T O P H E R  W A R D  H A V E  D O N A T E D
O V E  R  £ 3 0 0  ,  0 0 0  T O  B L U E  M A R I N E ' S  P R O J E C T S

" W h i l e  w e ' r e  p l e a s e d  w i t h  h o w  m u c h  w e ’ v e  r a i s e d  s o
f a r  –  w e  k n o w  t h a t ’ s  o n l y  t h e  b e g i n n i n g .  T h e r e ’ s  

n e v e r  b e e n  a  m o r e  p r e s s i n g  t i m e  t o  l o o k  a t  w a y s  t o  
s a v e  o u r  p l a n e t "  

M i k e  F r a n c e ,  C h r i s t o p h e r  W a r d ' s  C E O .



www.bluemarinefoundation.com

F o r  m o r e  i n f o r m a t i o n  o n  h o w  t o  g e t  i n v o l v e d ,  
c o n t a c t  u s  a t :

h a m i s h @ b l u e m a r i n e f o u n d a t i o n . c o m

www.bluemarinefoundation.com
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